


Grow with High Performance

Widened geographical footprint and 
expanded product offerings.

Our combined capabilities, client relationships, geographic 
coverage and commitment to innovation strengthen our 
customer support. 

The strong cultural f it, complementary products and  
potential for combining the outstanding technical capabilities 
of each company drove the decision to join together.

Toppan aims to grow with high performance product 
offerings for eco-friendly solutions. 

Toppan's strategy is enabled by environmentally advanced  
technologies, multi-manufacturing platforms, and unique 
product creation in combination with increasingly global 
and eco-conscious customers.

It is the primary objective of Toppan to further develop and 
internationally strengthen Decotec ś existing business.
This is being done through the consistent expansion of 

existing sites as well as the development of new markets.

Martijn Huisman
General Manager Iberia

Toppan

OPEN THE DOOR

The acquisition of  Decotec by Toppan allows the company to expand 
its worldwide presence and strengthen its product portfolio.
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Chairman
Toppan Europe GmbH

 T oppan was established in Tokyo in 1900 as a printing 
and packaging company. Over the years, Toppan has 
made constant progress in enhancing precision printing 
quality, which has enabled the company to transform 

beyond conventional printing to such businesses as décor 
materials, electronic components, security solutions, and high 
barrier film.

Today’s technologies are creating new domains in IT, the IoT, 
and AI, where Toppan’s advanced solutions can thrive to help 
transform conventional lifestyles into unprecedented futuristic 
forms based on digital technologies. Toppan’s extensive 
interaction with a wide range of markets, cultivated through the 
provision of printing services, is the perfect foundation for the 
digitally-enabled living of the future.

Today, in addition to décor materials and book printing, 
Toppan provides high barrier film, packaging, semiconductor 
photomasks, security products, photo-imaging materials, and 
more in global markets. Toppan’s commitment to grow globally 
continues to strengthen with new technologies and products.

Bringing advanced solutions to Europe to 
enrich lives and create value.

 D ecotec has been present in the decor paper market 
since 1997 and we have accumulated experience together 
with our customers. We are a young and dynamic 
company advancing boldly and supporting the new 

development needs of our customers in a very competitive 
market where quality and service have always been our defining 
features. We do all of this with the maximum commitment  to 
sustainability and respect for the environment.

2017 saw the start of the strategic alliance between Decotec and 
leading global printing company Toppan. The alliance with Toppan 
has made Decotec more global, with a greater capacity for the 
development of new designs, and able to enter new markets that 
are more specialised and, at the same time, more demanding.

The Decotec-Toppan coalition is, therefore, stronger, more 
flexible and more competitive and assures customers of greater 
support in their product development projects, adding to the 
strength of Decotec in the market. With this strategic alliance, 
our customers will benefit from improved assistance and can 
continue to trust in the support they receive from us.

Alliance with Toppan has made
Decotec more global.

Managing Director
Decotec Printing S.A

Juan Carlos Benito

Hideo Yoshikawa
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H i s t o r yM a t e r i a l s K n o w l e d g e



Throughout our h istory,  we have bold ly 
developed our knowledge, techniques and skills.
We create thoughtful designs with a strong 
commitment to the details of each process. We 
continue to deliver outstanding products for 
everyone’s life, with carefully selected designs 
for the times.

Q u a l i t yK n o w l e d g e D e s i g n







[URBAN] VOYAGER  

Nomad
Easy
Smart-living
Multi-functional

[MODERN] LEGACY 

Sober
Contemporary Nostalgy
Enigmatic
Architecture as a source
of inspiration

[RE]   NOITARENEG 

Creative waste
Tactility

Attractive sustainable design
Concious living

WELLBEING
GLOBAL DESIGN INSPIRATION
Visions 2019-2020

Our future visions are the key to create
a good and satisfactory condition of 
the daily life (our mental and physical 
well-being), even if its visions are 
uncer tain .

“Nature Innovation”
The desire to conser ve nature and our 
world is paramount to the future of 
humanity . 
Nowadays, we are finding various solu-
tions to pollution, waste, climate change, 
and advancing our environmental 
protection effor ts across the globe.

“Empowerment Gen”
Generation Z was the first generation 
to grow up in a fully digital age. 
They continually establish new social 
trends via social networks and live inter-
actions online. This is changing the way 
we face societal problems, how we connect 
with people and the way we live our lives . 
Now we can instantly study all of the 
styles from life’s trends of different 
eras and incorporate them into our daily 
lives . Reminding us of older days while 
living in this modern time.

“Tech Next Level”
Due to the advancing speed of technology 
affecting and improving our lives , 
what was once a dream is now a reality . 
As technology continues to move for ward 
and we search for fulfillment in life we 
have to ask ourselves, what will our future 
hold?
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Urban Voyager appeals to the pleasure 
of travelling, to the constant transit 
of our daily routine. It connects with 
Generation Z, digital natives who have 
built a nomadic community for 
themselves. 
Trips for pleasure or for business which 
connect us to new people, enable us to 
broaden our horizons and to discover 
unexplored territories. It tells us about 
an era when the local and global are very 
present in our lives. 
A universal pilgrimage that is enriched by 
influences from near and far and which 
expands the limits of our knowledge.

The concept of community and sharing 
spaces is ever-present , with concepts 
such as co-working and co-living which 
are now a reality in our daily lives. 
In this age of collaboration in all areas 
of life, sharing information via different 
media is fundamental in a world in which 
we are increasingly interconnected.

Geographic mobility is the norm and 
the architectural design of interiors uses 
light designs appropriate for reduced 
spaces (micro-living). 

Workspaces are increasingly defined 
by versatile, open and diaphanous 
ambiences, as opposed to the classical 
grid-square distribution of desks.
Urban Voyager reveals designs with 
fresh and joyful textures and patterns, 
in clear and natural tones adapted to 
today’s spaces.

#easy #multifunctional 
#smart-living #nomad 

 

Modern Legacy recovers scenes from 
the past. The Millennials and Generation Z 
grew up in an era that was globally very 
convulsive, both politically and economically.
Therefore, they appreciate the value of classic
brands and their iconic models, which have
risen with renewed vigour again and again. 
These brands and their traditional values are 
familiar to us, they transmit hope and security.
In this context, comfort and stability have
become a luxury.

This trend takes  its inspiration 
from the archi te c tural  movement
of Le Corbusier, based on  purity.
but adapted to current  trends
and contemporary  needs from a
more  sober perspective.
Marble, natural stone  and  cement 
change tex ture  and  colour
in a new context.

 objects 

Postmodernism and functionality, 
usually linked to architecture, 
are combined with interior  design
in public spaces, and with
designed and created in the past that 
come back to life for a second time.

 

The designs of Modern Legacy
classically inspired and evoke 
woods and architectural materials 
such as stone, cement  and  marble.

#sober
#enigmatic
#re-evaluate the past
#architecture as a major source of inspiration
#contemporary nostalgia

(Re) Generation connects with a way of living 
and consuming that is more conscientious 
and` committed to the environment and 
the protection of natural spaces, able to 
generate wellbeing. In line with the Me to We 
Movement, a global current that supports 
socially responsible products.

Consumers increasingly seek to cover 
their basic needs with products that 
generate minimum waste and have the 
least possible impact on nature. They opt 
for a sustainable lifestyle, in which fewer 
and fewer items are thrown away and the 
number of single-use products is reduced.

A philosophy of reuse, regeneration 
and elimination of harmful materials 
must be implemented right from 
the beginning of the design process, 
with real and viable alternatives. 
The change should arrive from multiple 
levels: from institutions, design and 
production to assist the consumer 
in the elimination of waste and the 
promotion of a circular economy.

The proposals of (Re) Generation are designs 
created from waste products, sustainable 
and alternative designs. Natural designs 
that have undergone very little treatment, 
with visual and tactile texture.

#Creative waste
#Tactility
#Attractive sustainable design
#Conscious living
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As responsible members of international society, we who work within the Toppan Group strive to 
realize a sustainable society through forward looking corporate activities with consideration for the 
conservation of the global environment.

The Toppan Group Declaration on the Global Environment

Basic Principles

1. We observe all laws, regulations and in-
company rules relating to the environment.

2. For the future of the Earth, we strive 
for the effective utilization of limited 
resources and the reduction of all types of 
environmental burden.

3 . Wi th  fores ight ,  we  promote  the 
development and widespread use of 
products that show consideration for 
the environment, and contribute to the 
environmental activities of customers.

4. We engage in communication related 
to the environment with a wide range 
of  peoples both inside and outside 
the company, and str ive for  mutual 
understanding.

5. We also take a proactive approach to 
environmental conservation in corporate 
activities in international society.



Smart NANO ™ is a significant technical innovation, coming 20 years after 
Toppan became the first company to develop non-PVC décor surfaces.
Smart NANO technology is based on Supercritical CO2 Reverse Phase 
Evaporation, which enables décor sur faces to achieve singnifically 
improved physical properties.
This technology improves surface properties such as hardness, scratch 
resistance and stain resistance, making products last longer.

W i t h  t h e  g r o w i n g  a w a r e n e s s 
of  env i ronment a l  conser va t ion 
throughout the world, the Toppan 
Group focuses on the creation of a 
sustainable society where all forms 
of life in our global ecosystem can 
coexist into the future. 

Driven by the concept of a Circular 
Economy, Toppan has the ambition to 
bring better products, services, and 
impact to our society, with efficient 
use of  resources,  development 
of long-life products, and cleaner 
production processes.

To p p a n  c o n t i n u a l l y  d e v e l o p s 
technical and product innovations, 
by  seek ing col laborat ions  wi th 
responsible minds from inside and 
outside the industry, creating well-
being for all forms of life.

This is our story, let us hear yours...
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